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'IEIOW It Began

‘ ultural Times was never about creating another magazine. It was about creating

the kind of publication | wished existed. A place where leadership, culture and
inclusion could be explored with curiosity rather than certainty. Where different

perspectives could sit alongside each other. Where research, lived experience and
practical ideas all had a place in the conversation.

We launched Cultural Times online in April 2019, followed by a soft launch in
London. | had no idea where it would lead.

As a cultural strategist, TEDx speaker and founder of RedHead Communications, I'd
spent years working with leaders around the world. What | kept seeing was that,
despite different cultures and contexts, many organisations were wrestling with
remarkably similar questions. | also realised those conversations were often shaped
by headlines, algorithms or polarising opinions, rather than thoughtful dialogue and
practical insight.

I believed there was room for something different.

An independent publication where curiosity comes before certainty, where evidence
sits alongside lived experience, and where people with different perspectives can
learn from one another.

I also believed those conversations should be
accessible.

That's why Cultural Times has always been freely available, ensuring that good
ideas can reach anyone with the curiosity to learn, regardless of where they live,
whom they work for or the size of their budget.

Eighteen quarterly editions later, Cultural Times has become far more than a
magazine. It is shaped by a growing community of contributors, partners and
readers from around the world who believe that better conversations lead to better
leadership and, ultimately, better workplaces.




What Every
Edition Delivers

Content that matters and readers who act on it.

Trusted by changemakers across business, government, education, and the not-for-profit sector.

Inside the pages Why it matters
(Practical Leadership ) ti?s?oizsg:iti'harper

(Workplace Culture )

Culture.
stories replace assumptions

(First Nations Perspectives>

; People.
(G lobal Perspectlves ) behaviour follows belief
(Research) (Emerging Trends) Policy.

frameworks catch up to practice

(LGBTQI+ News )(World News )

Performance.

In-depth, evidence-informed stories that ) )
inclusive cultures strengthen outcomes

unpack the issues shaping our world
and our workplaces.

Our editorial planning is informed by the United Nations Sustainable Development Goals,
connecting leadership, workplace culture and social impact across each edition.
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One Partnership.
Multiple Touchpoints.

Your partnership with Cultural Times reaches far beyond a single edition. .\{.?/'7 Evergreen content.
We amplify your story across multiple channels, creating ongoing visibility, Qe Lasting impact.
impact and connection with the leaders
shaping better workplaces. :
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@ COMMUNITY & RELATIONSHIPS

WHY ORGANISATIONS PARTNER WITH CULTURAL TIMES

&) Trust © Visibility W Credibility

Every organisation leaves a cultural footprint.
The question is whether people see
the one you intend.

Become part of the story.
Whether you're looking to contribute,
collaborate or explore a partnership,
we'd love to start the conversation.

Request our Partnership Prospectus.

We work selectively with organisations aligned with
inclusive leadership, social impact and editorial integrity.
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