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background
Cultural Times is an independent magazine for those curious about culture. In each issue,
we celebrate the diversity and uniqueness of various cultures from around the world.
Cultural Times was launched in April 2019 with a virtual first issue and a soft launch in
London, UK. Since then, it has grown into a globally recognised publication with a strong
digital presence, backed by extensive social media campaigns.

Created by Dr Tanya Finnie, Director of RedHead Communications, the magazine offers
a unique space for celebrating cultural intelligence, inclusion, and transformative
communication in workplaces around the world.

See our launch feature in Business Week Australia.

Audience AND REACH
Cultural Times is sent quarterly to our database and uploaded on RedHead
Communications website. Here is the latest issue of our magazine. It is then promoted via
partners and contributors as links and in various formats on social media.

Our culturally curious readers are from around the world. Subscribers are mainly a
corporate audience from 70+ Countries and growing daily. As of August 2025 the top 10
countries with the most subscribers were from: Australia, USA, UK, India, Canada,
France, Germany, Italy, Ireland and Singapore in that order.  With the magazines been
read by +716 312 viewers.

CULTURAL TIMES
W H E R E  D I V E R S I T Y  T H R I V E S

We collect and curate stories from a variety of sources. By providing readers with a
glimpse into global cultures and highlighting good-practice examples, we entertain,
inform, and perhaps even foster a deeper level of human understanding. With best-
practice examples from local and international businesses, and reasoned criticism of
flawed policy.

Reading Devices
General manager, HR manager/People and
culture manager, Engineer, Business Owner and
Academic. 

Top five job roles of readers

Engineering, Oil and Gas, Creative Industry,
Educational Services and Tourism Industry.

Top five industries of readers 
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https://www.businessnews.com.au/article/Perth-Businesswoman-Tanya-Finnie-Launches-Cultural-Intelligence-Magazine?utm_source=Business+News+Mailing+List&utm_campaign=548c2a0d78-dba&utm_medium=email&utm_term=0_e5391356e5-548c2a0d78-288520993
https://www.redheadcommunications.com/cultural-times-issue-11-march-2023/
mailto:info@Cultural-Times.com
mailto:info@Cultural-Times.com


OUR VISION
Respect. Transform. Inspire. 
Respect differences. 
Transform workplaces. 
Inspire confidence.

OUR MISSION
Transform the face of communication by breaking
down diversity and inclusion barriers for
individuals and organisations.

POSITION
Value cultural differences.
Fun (stimulating), engaging,
perceptive.
Broad cross-cultural view.
Approachable, can relate to every
level of business and any culture.
Immediate & sustainable results.

VALUES
Respect
Authenticity
Relationships (people first)
Sustainability 
(change with an immediate
practical impact)
Transformation

OUR OFFER
A platform with access to workplace leaders to create new perspectives and provide

exposure to your angle and products without it being an infomercial.

What we aspire to be

What we do
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Call for Contributors on Next page

mailto:info@Cultural-Times.com
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Dear Contributor and/or Cultural Specialist,

Cultural Times is a quarterly magazine published by RedHead Communications and read by
corporate managers and aspiring leaders across more than 70 countries. We feature practical,
inspiring articles on cultural intelligence (CQ), workplace diversity and inclusion, cross-cultural
communication, and change management.

The magazine aims to promote diversity, showcase global best practice, and spark critical dialogue
about culture in the workplace. Through real-world stories, thought leadership, and reasoned
critique, we explore the ways people live, work, and connect across cultural boundaries.

We are accepting expressions of interest on a running basis for upcoming editions of Cultural
Times.

✍️ What We’re Looking For
We welcome contributions that:

Highlight good practice or offer constructive critique
Share practical tips, tools, case studies, or relevant data
Educate, challenge assumptions, or inspire meaningful action
Are grounded in real experience, research, or professional insight

If you specialise in areas such as:
Cultural intelligence, Cultural change, Diversity & inclusion, Emotional intelligence, Disability or
LGBTQIA+, Mental well-being, Broader workplace issues with a cultural lens …we’d love to hear
from you!

We value original contributions, not advertorials. However, if your work aligns with our mission, we
are happy to include links to your book, podcast, or company in your bio.

CULTURAL TIMES
W H E R E  D I V E R S I T Y  T H R I V E S
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Please send an Expression of Interest including:

Proposed title and subject
Tone of voice (e.g., formal, casual, cheerful,
analytical)
A short bio or a link to your professional website
Include the source of any images used to confirm
publishing rights

✏️ Article Formats

1 page (no image): Max 350 words
1 page (with image): Up to 300
words
Double spread (with images): Up to
600-800 words

You may also send a high-res photo of yourself and a 1–2 sentence bio written in third person (e.g.,
"Dr Tanya Finnie is a global cultural strategist...")

We love practical advice, insightful perspectives, and powerful ideas backed by experience or
evidence. If you have questions or want to discuss your idea before submitting, feel free to
contact us.

How to Submit
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